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Get Inside Your Head
Logo/Branding Questionnaire



























WORKING TOGETHER

Thank you for considering Blueleaf Creative. As a team of creative graphic, marketing and internet-savvy professionals, we understand the depth of the projects you are seeking to complete.  You may have a few questions or concerns while going through the selection process of finding a creative service provider.  “How successful will they be in interpreting my needs?” “How will the needs of this project be most effectively accomplished?” “ How efficient will the process be and how much will it cost?” “Are budget numbers completely accurate?” “How long will the process take?” This document should answer these questions and many more.
LAYING THE FOUNDATION (how we work)

The first thing we do after being assigned a project is schedule an information gathering session between our creative team and your staff members that will be working with us on this project (via email or telephone conference). During that session, we will be creating a timeline, defining project specifications, and your preferences as they relate to the creative, management, scheduling, and contact objectives. This process is crucially important and serves as a conduit to each person involved being focused on common creative objectives and scheduling needs. Creative excellence and strategic planning and implementation are paramount in overall success on a series of projects, and the service we provide to implement them.
OUR FEES

Like all service organizations, we base our fees on the time we invest in a project, or series of projects. We will endeavor to apply some creative leverage to each component of the process to spread costs efficiently on your behalf. In our creative work, we use both design and production elements to organize ideas visually in order to convey a desired impact and message. In addition to exercising aesthetic judgment and project management skills, we are experienced in evaluating and developing effective communication concepts and strategies that will enhance management researches image, its “place” and all it has to offer our perspective/current clients. Our fees for the work involved in this process are typically less that firms with similar skill sets and experience.
ENSURING YOUR SATISFACTION

We recommend that the finished layouts are routed to the appropriate decision-makers for creative approval for fact and detail checking. During the course of the project, we will keep you informed with concise briefs detailing current activities and timeline progression. Our goal is to keep the project/s moving ahead smoothly and cost effectively; to make sure that we will produce even better results than what you anticipated. 

WHO YOU ARE
CLIENT INFORMATION

[bookmark: Comapny_Name]Company Name* 		Type Here
[bookmark: Authorized_Agent]Authorized Agent* 		Type Here
[bookmark: Phone]Phone* 		Type Here	
[bookmark: Email]Email*		Type Here
[bookmark: Street]Street Address* 		Type Here	
[bookmark: City]City* 		Type Here	
[bookmark: State]State*		Type Here        
[bookmark: zip]ZIP*		Type Here 	 
[bookmark: web_url]Web URL* (http://)  		Type Here			 
[bookmark: fax]Fax Number 		Type Here			 
*required	
E-mail				
Thank you for choosing Blueleaf Creative as your visual identity creator. We ask for quite a bit of information here, so please complete it as accurately as possible so we can more effectively create the corporate image you desire. 

WHAT SEParaTES YOU FROM THE REST OF THE HErD?
COMPANY INFORMATION
Take a moment to think about your company’s mission, what you offer, and your unique value proposition.  This  portion is very important and may take some time to review and think about.  If you haven’t thought about these things before, now is the best time to consider them in detail.

PLEASE NOTE – the spaces below will expand to fit the information you provide.  You are not limited to the space you have to answer these questions.
Company Summary* (brief “About Us” type description)		
[bookmark: CompanySummary]Answer Here	
Company Mission* (what is your purpose, mission statement, etc.)		
[bookmark: CompanyMission]Answer Here
Value Proposition* (why should someone do business with you?)
Answer Here

 

The Nitty Gritty
PROJECT INFORMATION
Here is where we get down to business to gather a greater understanding of what you are needing.
[bookmark: ExistingLogoYES][bookmark: ExistingLogoNO]Do you currently have a logo?  |_|  YES     |_|  NO
What is the most important message you want your logo/brand to convey?
[bookmark: existingLogo]Answer Here
TREATMENT OF LOGO DESIGN
There are three basic types of logos, which can be used alone or combined within one design, the are defined below.
Illustrative logos (design that illustrates or shows who you are or what you do, or visually describes the company...think of the STARBUCKS® logo);
Graphic logos (design that includes a graphic, often an abstraction, of what your company does or visually describes the company...think of the TARGET® Logo)
Font-based logos (text treatment which represents your company...think of the Wal-Mart® logo)   
What are your general thoughts/wants on the type of logo treatment you would like to see? 
[bookmark: LogoTreatment]Answer Here
[bookmark: PMSYES][bookmark: PMSNO]Do you have existing corporate colors?  |_| YES     |_|  NO
If YES, what are they? 
[bookmark: Existing_COlors]Answer Here 
Do you already have PMS Pantone Matching System colors defined?  IF SO, please provide your PMS colors, unless you want them changed.
[bookmark: ExistingPMS]Answer Here
If NO, then what colors would you like to see used?
[bookmark: Desired_Colros]Answer Here
What colors do you NOT want to see used?
[bookmark: UndesiredColors]Answer Here
How will your logo/brand be used? (check the primary use)
[bookmark: usagePrint][bookmark: usageWeb][bookmark: usageEmbridery]|_|  Print       |_|  Web       |_|  Embroidery/Engraving   
DELIVERY PREFERENCES
All final art files will be delivered electronically via email.  You may choose to have an Archive Copy on CD as back-up. There is a $15 charge for this service that includes shipping and handling.  Please select your delivery choice below.
[bookmark: electronicdelivery][bookmark: CDArchive]|_|  Electronic Delivery Only	|_|  CD Archive
We Hate Those Guys
ABOUT YOUR COMPETITORS
If you want to separate yourself from the competition you need to know what they are up to.  Let’s take a moment to find out more about them.

What do you like about your competitors visual identity?  (Please feel free place links below to the sites of your competitors that you like and then describe why)
[bookmark: competitorLIKE]Answer Here

What do you dis-like about your competitors visual identity?  (Please feel free place links below to the sites of your competitors that you DO NOT like and then describe why)
[bookmark: competitorDISLIKE]Answer Here
SHAMELESS MARKET RESEARCH
GETTING TO KNOW OUR CLIENTS DECISION MAKING CRITERIA BETTER
Please help us grow!  Knowing how you found us and why you decided to work with us will help us zero in on finding other great clients just like you!
How did you hear about us? (check all that apply)
[bookmark: refferal][bookmark: ReferralName][bookmark: CMI_M3][bookmark: Facebook][bookmark: LinkedIn]|_|  Referral: Referral Name Here     |_|  CMI or M3Race   |_|  Facebook     |_|  LinkedIn    
[bookmark: Twitter][bookmark: Google][bookmark: CitySearch][bookmark: Bing]|_|  Twitter   |_|  Google                  |_|  City Search           |_|  Bing
[bookmark: BLC_SITE][bookmark: BLC_BLOG]|_|  Your Website                               |_|  Your Blog

Why Did You Choose Blueleaf Creative To Create Your New Logo?
[bookmark: WHY_BLC]Answer Here

Thank you for taking the first step in creating your new visual identity and thank you again for choosing Blueleaf Creative!
Sincerely,
Your Blueleaf Creative Design Team
Dream…Inspire…Grow
All ideas, strategies, plans, and suggestions contained in this document are the intellectual property of Logo Origins & Blueleaf Creative.  Copyright 2010
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